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GLOBAL CHEMICAL LEASING AWARD - 2012

For background information on the Award and details on the categories and evaluation criteria please consult the download documents at www.chemicalleasing.com.
For multiple applications please fill in separate entry forms.

The following application form concerns the Award category

PUBLIC RELATION (reports, media, brochures, homepage)
Please return the duly filled form per email to the following address:
p.schwager@unido.org
The call for submission of entry forms is open from 15th November 2011 to 15th April 2012.
A. General information about the applicant

	Applicant name(s) and position(s):


	Contact person:


	Address (street, postal code, city):


	Country:


	Phone number:



	Fax number:



	E-mail address:



	Briefly describe your motivation to apply for this Award (max. of 300 words)



B.  Relevant information for category “PUBLIC RELATION”
· Newspaper articles, documentaries, interviews, brochures, web pages as well as pioneering PR activities will be considered for nomination.
· Please provide sufficient elaborations and clear descriptions on the following aspects. For each question please use a maximum of 100 words.
· For the purpose of this application please choose up to 3 representative PR activities.
B.1. General information on PR activities
	List your public relation activities. Give all relevant details on partners, purpose, year, etc.

As far as applicable, add to this application the official versions of newspaper articles, documentaries, interviews, brochures or web page addresses.



B.2. Impact

	Describe how your public relation activities contribute to the dissemination of Chemical Leasing on a grand scale.




B.3. Novelty
	Is your public relation approach a novel dissemination activity? If yes, give a brief explanation of its novelty.  Describe the new experiences or innovative findings on Chemical Leasing that are conveyed by your public relation activities.



B.4. Quality

	Describe the strategy and channels of communication and dissemination. If applicable, explain any relevant methodology for dissemination, design, etc.



B.5. Additional information

	Add any other relevant information regarding your public relation activities which you consider not covered by above questions but which could be of importance in the evaluation process.

 


